10 Things to Know About @
the Mobile-Only Consumer index

1. 16% of the global online population are mobile-only 2. Mobile-only users are younger and more prevalent
in countries with younger populations
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9. They're ahead of multi-device users for online 10. Mobile-only users are less likely to use
entertainment like TV and music streaming search engines for product research
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All figures are drawn from our Q2 2018 wave of research among 111,899 internet users aged 16-64 in 44 countries. This wave of respondents included 13,131 Mobile-Only internet users - defined as those who only access the internet via a smartphone or feature phone.

All respondents in Ghana, Kenya, Morocco and Nigeria took the survey on a mobile.
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